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FY26 MARKETING



STATE OF BOZEMAN TOURISM

• NATIONALLY, HOTEL OCCUPANCY AND AIR TRAVEL COUNTS HAVE 

FLATTENED OR ARE COOLING SLIGHTLY VS. PRIOR YEARS. (US TRAVEL 

ASSOC.)

• DOMESTIC TRAVEL IS STILL AT OR ABOVE PRE-PANDEMIC LEVELS.

• 12 MONTH SUPPLY -  +21% YOY 

• 12 MONTH DEMAND -  +24% YOY

• 12 MONTH OCCUPANCY CHANGE - -6.0%

• 12 MONTH ADR CHANGE - -4.3%

• AIRPORT PASSENGERS – 2,809,419 (+6.3% YOY)

• *OVERNIGHT TRIPS* - 900.1K +10.0% YOY

• *MONTANA ORIGINATED OVERNIGHT TRIPS* – 195.5K - +8.9% YOY

• CURRENT SEASONAL SNOW 38% OF NORMAL  (SNOWFLOW.ORG)

• STATE OF MT – REDUCING BOZEMAN DMO BUDGET FOR THE 2ND TIME

THROUGH DECEMBER 2025

*DEC. 24 – NOV. 25



WINTER CAMPAIGN

LATE OCT. – MID MAR.

• WINTER CAMPAIGN

• FEATURING

• PAID SOCIAL

• NATIVE ADS

• DIGITAL RETARGETING

• STREAMING VIDEO

• YOUTUBE PREROLL

• PPC

• EMAIL TAKEOVERS

• AIRPORT WIFI 

TAKEOVER

• PRINT - REGIONAL

• JOINT VENTURES

• STATE

• YC

• LOGJAM 

PRESENTS

• CONTENT

• BLOGS

• ITINERARIES

• VIDEO

https://youtu.be/x4_0ELxM3DM?si=UFW-UtjFCj_5Kgjm
https://youtu.be/x4_0ELxM3DM?si=UFW-UtjFCj_5Kgjm
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EMAIL MARKETING UPDATES

LAST 90 DAYS – 

STATS

• 139K EMAILS SENT

• 10.12% OPEN RATE

• 11.34% CT RATE

• 42K TOTAL 

CONTACTS

NEW 

SUBSCRIPTIONS

• EVENTS – 43

• BLOGS – 52 



SOCIAL/VIDEO MARKETING

YOUTUBE

REELS POSTS

LAST 90 DAYS:

• 6.1M VIEWS/IMPRESSIONS

• 72K INTERACTIONS

• VIDEO STORYTELLING

• HISTORY OF SKIING IN BOZEMAN

• BOZEMAN’S DINING SCENE

• SPENDING TIME IN BOZEMAN ON 

YOUR WAY TO YELLOWSTONE

• FOLLOWERS

• IG – 43K, FB – 75K



VIDEO MARKETING

CONNECTED TV

https://www.youtube.com/watch?v=x4_0ELxM3DM


CONTENT MARKETING



RIPE BOOKING RESULTS
LAST 30 DAYS



RIPE BOOKING RESULTS
LAST 30 DAYS



MARKETING REACH

RESULTS BREAKDOWN

RESULTS BREAKDOWN

https://docs.google.com/spreadsheets/d/1YTH2mM6AOKD9uWN7rB9KAE7BA-gRfBG7MXDRFuo3z9M/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1YTH2mM6AOKD9uWN7rB9KAE7BA-gRfBG7MXDRFuo3z9M/edit?usp=sharing


RIPE CAMPAIGNS
• BOISE FLY DIRECT

• CO/OP CAMPAIGN WITH YELLOWSTONE COUNTRY

• SUPPORTING THE DIRECT FLIGHT FROM BOISE TO BZN

• LANDING PAGE WITH HOTEL SEARCH THROUGH RIPE

• TARGETING BOISE & SURROUNDING COMMUNITIES

• DIGITAL FOCUS

• GOOGLE ADS

• FACEBOOK/INSTAGRAM

• PINTEREST ADS

• REDDIT ADS



MARKETING PARTNERSHIPS

• DOWNTOWN BOZEMAN ASSOCIATION

• ”STAY AND SHOP” OR ”WEEKEND GETAWAY & SAVE”

• VALUE AD – STAY 2 NIGHTS AND GET $50 DOWNTOWN DOLLARS

• RIPE PROMOTION – NO COMMISSION

• LOG JAM PRESENTS

• CURRENTLY DO SOME CO/OP MARKETING TO PROMOTE LINEUP

• GOING TO COLLABORATE ON SOME MARKETING EFFORTS TO 

PROMOTE SHOWS – ATTRACT VISITORS

• CURRENTLY SEEING 60-65% OUT-OF-MARKET TICKET 

PURCHASES

• THEY ARE WORKING WITH MSU TO POTENTIALLY BOOK SHOWS 

AT THE BRICK

• AFFILIATE RIPE BOOKING LINKS

• 10% COMMISSION COLLECTED IF 3RD PARTY

• 5% TO RIPE

• 5% TO TBID OR USED AS INSENTIVE TO ATTACT EVENT/MEETING

• TRACK BOOKINGS FROM THIS PARTNER

• EXAMPLE: SLC MARATHON, SUNDANCE FILM FESTIVAL



WEBSITE TRAFFIC RESULTS



WEBSITE TRAFFIC
VISITS

VISITORS



PAGE VIEWS



WEBSITE VISITOR ORIGINATION
LAST 12 MONTHS



ORGANIC SEARCH TRAFFIC



TRAFFIC SOURCES



TRAFFIC & CONTACT
LAST 12 MONTHS

4,826 NEW CONTACTS IN LAST 12 MONTHS

TRAFFIC

CONTACTS



CONTACT INSIGHTS
LAST 12 MONTHS



VISITATION INTELLIGENCE



NATIONAL OVERNIGHT TRIPS

LAST 12 MONTHS – THROUGH NOV.



VISITATION BY ORIGINATION

LAST 12 MONTHS

BY METRO



IN-STATE OVERNIGHT TRIPS

LAST 12 MONTHS



LODGING DATA



BOZEMAN/BELGRADE HOTEL ROOMS
DATA THROUGH DECEMBER

+17.5%

704 

ROOMS
UNDER 

CONSTRUCTION



LODGING DEMAND

CO-STAR



BOZEMAN OCCUPANCY

LAST 12 MONTHS



HOTEL OCCUPANCY

LAST 13 MONTHS



HOTEL ADR

LAST 13 MONTHS



HOTEL ADR

LAST 13 MONTHS



HOTELS vs. SHORT TERM RENTALS

LAST 13 MONTHS



ADDITIONAL UPDATES





ADDITIONAL UPDATES

• WINTER PHOTOSHOOTS

• STARTING WITH INDOOR BUSINESSES

• OUTDOOR SHOOTS WILL BE IN 

MOUNTAINS FOR SNOW

• WEBSITE OVERHAUL

• UPDATING ARCHITECTURE, 

STRUCTURE, NAVIGATION, DESIGN, 

INTEGRATION WITH RIPE, UPDATING 

CONTENT MANAGEMENT SYSTEM

• SPRING/SUMMER CAMPAIGNS

• STARTING TO DEVELOP MESSAGING 

& ASSETS

• IDENTIFYING MARKETING 

OPPORTUNITIES IF BUDGET WERE TO 

INCREASE

• CONTENT

• MEDIA PLACEMENT

• COMMUNITY PARTNERSHIPS



THANK YOU!
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