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FY26 MARKETING



SUMMER CAMPAIGN

LATE LATE MAR. – MID AUG.

• SUMMER CAMPAIGN

• FEATURING

• PAID SOCIAL

• NATIVE ADS

• DIGITAL RETARGETING

• STREAMING VIDEO

• YOUTUBE PREROLL

• PPC & PMAX

• EMAIL TAKEOVERS

• AIRPORT WIFI 

TAKEOVER

• PRINT - REGIONAL

• JOINT VENTURES

• STATE

• LOGJAM 

PRESENTS

• CONTENT

• BLOGS

• ITINERARIES

• VIDEO



EMAIL MARKETING UPDATES

LAST 90 DAYS –

STATS

• 78K EMAILS SENT

• 20.16% OPEN RATE

• 10.66% CT RATE

• 42.4K TOTAL 

CONTACTS

EMAIL HEALTH



SOCIAL/VIDEO MARKETING

YOUTUBE

REELS POSTS

LAST 90 DAYS:

• 6.5M VIEWS/IMPRESSIONS

• 216K ENGAGEMENTS/INTERACTIONS

• VIDEO STORYTELLING

• BOZEMAN’S DINING SCENE

• NEXT: SPENDING TIME IN 

BOZEMAN ON YOUR WAY TO 

YELLOWSTONE

• FOLLOWERS

• IG – 44K, FB – 76K



CONTENT MARKETING



RIPE BOOKING RESULTS
LAST 30 DAYS



RIPE BOOKING RESULTS
LAST 30 DAYS



MARKETING REACH



RIPE CAMPAIGNS
• BOISE FLY DIRECT

• CO/OP CAMPAIGN WITH YELLOWSTONE COUNTRY

• SUPPORTING THE DIRECT FLIGHT FROM BOISE TO BZN

• LANDING PAGE WITH HOTEL SEARCH THROUGH RIPE

• TARGETING BOISE & SURROUNDING COMMUNITIES

• DIGITAL FOCUS

• GOOGLE ADS

• FACEBOOK/INSTAGRAM

• PINTEREST ADS

• REDDIT ADS



MARKETING PARTNERSHIPS

• LOG JAM PRESENTS

• CURRENTLY DO SOME CO/OP MARKETING TO PROMOTE LINEUP

• GOING TO COLLABORATE ON SOME MARKETING EFFORTS TO 

PROMOTE SHOWS – ATTRACT VISITORS

• CURRENTLY SEEING 60-65% OUT-OF-MARKET TICKET PURCHASE

• DID A COLLAB POSTS ON INSTAGRAM

• VISIT BOISE

• ALSO DID TWO COLLAB POSTS ON INSTAGRAM PROMOTING THE 

DIRECT FLIGHT BETWEEN OUR MARKETS



WEBSITE TRAFFIC RESULTS



WEBSITE TRAFFIC
VISITS

VISITORS



PAGE VIEWS



WEBSITE VISITOR ORIGINATION
LAST 12 MONTHS



ORGANIC SEARCH TRAFFIC



TRAFFIC SOURCES



TRAFFIC & CONTACT
LAST 12 MONTHS

TRAFFIC

CONTACTS



CONTACT INSIGHTS
LAST 12 MONTHS



VISITATION INTELLIGENCE



NATIONAL OVERNIGHT TRIPS

LAST 12 MONTHS – THROUGH NOV.



VISITATION BY ORIGINATION

LAST 12 MONTHS

BY CBSA



LODGING DATA



BOZEMAN/BELGRADE HOTEL ROOMS
DATA THROUGH FEBRUARY



LODGING DEMAND

CO-STAR



BOZEMAN OCCUPANCY

LAST 12 MONTHS



HOTEL OCCUPANCY

LAST 13 MONTHS



HOTEL ADR

LAST 13 MONTHS



HOTEL ADR

LAST 13 MONTHS



HOTELS vs. SHORT TERM RENTALS

LAST 12 MONTHS



ADDITIONAL UPDATES





ADDITIONAL UPDATES

• WINTER PHOTOSHOOTS

• FINALIZING PHOTO SELECTS AND 

COLOR CORRECTIONS

• WEBSITE OVERHAUL

• REVIEWING REVAMPED PAGE 

ORGANIZTION & USER EXPERIENCE

• BUILDING PAGES

• SPRING/SUMMER CAMPAIGNS

• SPRING IS RUNNING

• SUMMER KICKS OFF APRIL 1ST

• IN THE MIDDLE OF FY27 DMO BUDGETING 

& MARKETING STRATEGY PLANNING

• WILL SUBMIT TO THE STATE IN MAY



THANK YOU!


	Slide 1
	Slide 2: FY26 MARKETING
	Slide 3: SUMMER CAMPAIGN
	Slide 4: EMAIL MARKETING UPDATES
	Slide 5: SOCIAL/VIDEO MARKETING
	Slide 6: CONTENT MARKETING
	Slide 7: RIPE BOOKING RESULTS
	Slide 8: RIPE BOOKING RESULTS
	Slide 9: MARKETING REACH
	Slide 10: RIPE CAMPAIGNS
	Slide 11: MARKETING PARTNERSHIPS
	Slide 12: WEBSITE TRAFFIC RESULTS
	Slide 13: WEBSITE TRAFFIC 
	Slide 14: PAGE VIEWS
	Slide 15
	Slide 16: ORGANIC SEARCH TRAFFIC 
	Slide 17: TRAFFIC SOURCES 
	Slide 18
	Slide 19
	Slide 20: VISITATION INTELLIGENCE
	Slide 21: NATIONAL OVERNIGHT TRIPS LAST 12 MONTHS – THROUGH NOV. 
	Slide 22: VISITATION BY ORIGINATION LAST 12 MONTHS 
	Slide 23: LODGING DATA
	Slide 24: BOZEMAN/BELGRADE HOTEL ROOMS DATA THROUGH FEBRUARY 
	Slide 25: LODGING DEMAND CO-STAR 
	Slide 26: BOZEMAN OCCUPANCY LAST 12 MONTHS 
	Slide 27: HOTEL OCCUPANCY LAST 13 MONTHS 
	Slide 28: HOTEL ADR LAST 13 MONTHS 
	Slide 29: HOTEL ADR LAST 13 MONTHS 
	Slide 30: HOTELS vs. SHORT TERM RENTALS LAST 12 MONTHS 
	Slide 31: ADDITIONAL UPDATES
	Slide 32
	Slide 33: ADDITIONAL UPDATES
	Slide 34: THANK YOU!

