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TOP PAGES

Metric

Top 10 Things to Do in
Yellowstone

Summer in Bozeman,
MT

Winter in Bozeman, MT

Where to Stay Near
Yellowstone National
Park

Visit Bozeman,
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Bureau - Bozeman CVB

Play in Bozeman -
Bozeman CVB

The Coolest Animals in
Yellowstone National
Park
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Bozeman CVB

Tha Bact hAAantana

Value

258.4k
165.7k
157.6k

83,229

80,728
55,796
42,708

34,975

PAGE VIEWS

PAGE VIEWS - LAST 12 MONTHS

vs 1Y ago 1 . 7 1 M vsv15;:ar ago (1.8M)

300k
A 4,765%
200k
N
100k
0
A 934% 2024 Nov Dec 2025 Jan Feb Mar Apr May Jun Jul Aug Sep 2025 0c
Views Same period 1 year ago
Y 7%
PAGE VIEWS BY MEDIUM
¥ 53% (not set)
2.7%
display

3.1%
e ‘ -
o referral -~/
A 19% 3.2% i/ paid-social
/ B
yy — 40.3%
email ~ /

3.7%
(none) !
Y 1% 7.2% -
cpe ‘ I
10.6%
A 29% organic

25.8%




Metric
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WEBSITE VISITOR ORIGINATION

Visitors by State - Growing
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ORGANIC SEARCH TRAFFIC

ORGANIC SEARCH TRAFFIC - LAST 12 MONTHS
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TRAFFIC SOURCES

VISITORS BY SOURCE VISITORS BY SOURCE
Metric Value vs 1Y ago
Referral Paid Social 2741 k ¥ 3%
1.8%
Email Organic Search  147.9k v 34%
3.4%
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Display — 4
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TRAFFIC & CONTACT

LAST 12 MONTHS
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CONTACT INSIGHTS
LAST 12 MONTHS
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CONTACT INSIGHTS
LAST 12 MONTHS

Contact Planning Cycle &
& Dashboard filters are applied to this report. @

FROM 11/1/2024 TO 10/31/2025 COMPARED TO | YEAR BEFORE FILTERS (1)

Last year @ (Count) Contacts
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990 1,009 /

1K
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813
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500
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When Do You Plan to Visit Bozeman?
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NATIONAL OVERNIGHT TRIPS
LAST 12 MONTHS

Metric: Compare to Compared Year
Overnight Trips < | |PV'2V‘ Years < | |1‘ﬂ!ar’A90 b I % ofChange —®— CurrentPeriod —®— 1YearAgo
120K 25%
100K 20%
o 544
a 8 15%
=
=
2 60K 10%
@
5 Eas
40K .
- - [ o
20K
0K -5%
Oct 2024 Nov 2024 Dec 2024 Jan 2025 Feb 2025 Mar 2025 Apr 2025 May 2025 Jun 2025 Jul 2025 Aug 2025 Sep 2025
? Total Visitors' Spend ?

Qvernight Trips ? ..  Visit Nights
2

= 900.4K +10.2% YoY = 2.0M +11.4% YoY < $647.8M +8.4% YoV

2

% of Change



VISITATION BY ORIGINATION

LAST 12 MONTHS
BY METRO
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IN-STATE OVERNIGHT TRIPS
LAST 12 MONTHS
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LODGING DATA




BOZEMAN/BELGRADE HOTEL ROOMS

DATA THROUGH SEPTEMBER

Gallatin Valley Hotel Rooms Under Construction
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HOTELS vs. SHORT TERM RENTALS
LAST 13 MONTHS

OCCUPANCY RATE
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FY26 MARKETING




LATE OCT. — MID MAR.
+  WINTER CAMPAIGN
FEATURING
+ PAID SOCIAL
* NATIVEADS
+ DIGITAL RETARGETING
+ STREAMING VIDEO
+ YOUTUBE PREROLL
+ PPC
+  EMAIL TAKEOVERS
+ AIRPORT WIFI
TAKEOVER
*  PRINT - REGIONAL
+ JOINT VENTURES

. STATE
- YC
MOUNTAINS * LOGJAM
e PRESENTS
sozewan | CONTENT
. BLOGS
. ITINERARIES
. VIDEO

REDISCOVER

| BOZEMAN



https://youtu.be/x4_0ELxM3DM?si=UFW-UtjFCj_5Kgjm
https://youtu.be/x4_0ELxM3DM?si=UFW-UtjFCj_5Kgjm

EMAIL MARKETING UPDATES

visTBOZEMAN

WHAT THE HECK 1S A "CHRISTMAS SPIDER?"

If you've spent any time downtown during the holidays, you've seen them: massive,
lighted nets of garland hanging above the main intersections. Locals f
alling i t ders” for at least fifty years.

) been

What are they, really? They are huge, cone-shaped light cascades that stand 24
feet tall, with long garland "spider legs" fanning out over the intersection. The
decorations — which some have also called "bells" or "trees” — have been a
cherished downtown tradition for over four decades

The lighting of these iconic "spiders” by Santa is the official kick-off to the season
during the annual Christmas Stroll. They're an undisputed local icon, and for many
of us, it just wouldn't feel like the holidays without them.

You'l find these unique, colorful decorations on Main Street every December.

More Holiday Hoopla

Score over time

10

Mov '24 Dec

Your score Emails sent

visTBOZEMAN

10 Ways to Celebrate Christmas in Bozeman,

The holiday season in Bozeman is straight out of a halimark movie. Yes, winter
means shorter days and cooler temperatures, but what better way to experience the
coziness of the mountains? Add a roaring fireplace and a cup of hot cocoa, and
you're in business.

FOLLOW US
@visit_bozeman

Jan 25 Feb Mar Apr

visTBOZEMAN

WHAT'S HAPPENING IN
BOZEMAN THIS MONTH?

” #ﬁwu-; g-ua}» 2025

THE PSYCODELICS

Durand Jones & The Indications

Nov 01, 2025 1:00pm
Location: The ELM

VIEW EVENT

LAST 3 MO. — STATS

« 183K EMAILS SENT
« 9.55% OPEN RATE
« 16.99% CT RATE

« 415K TOTAL
CONTACTS

NEW
SUBSCRIPTIONS
« EVENTS -55

« BLOGS - 52



SOCIAL/NIDEO MARKETING

POSTS

0 bozeman.365 and 2 others
= Bozeman, Montana

BOZEMAN WLk, -

s L NI G e 1 ;
1. LADIES NIGHT® ~ ~ # 715 LOOK LIKE THiS
2. SMALL BUSINESS SATURDAY g
3. GALLATIN VALLEY HOLIDAY

FARMERS MARKET
4, THE NUTCRACKER
5. A CHRISTMAS CAROL
6. HOLIDAY NOIR
7. CHRISTMAS STROLL
8. WINTER ART WALK
9. BOZEMAN SYMPHONY

w; IDAY SPECTACULAR

"BEMAN YULE FESTIVAL

1656 Q13 7 YV 268

- w
879 Qo D14 V610 Qaso Q10 Ha Va7 2,461 Q21 Q26 1,137

LAST 90 DAYS:

. 2.9 M VIEWS
+ 61K INTERACTIONS
. VIDEO STORYTELLING
. HISTORY OF SKIING IN BOZEMAN
. SPENDING TIME IN BOZEMAN ON
i YOUR WAY TO YELLOWSTONE
éK %G ' OTS ‘ . FOLLOWERS

« 1G-42K, FB - 74K

‘:?

|
1
i




FY26 BUDGET

CURRENT BUDGET

BOZEMAN TBID INCOME
BUSINESS EXPENSE

CONTRACT SERVICES

ADVERTISING

MARKETING SUPPORT

GRANT PROGRAMS

AIR TRANSPORTATION SUPPORT
PHOTOS/VIDEOS

COMMUNITY ENGAGEMENT (HOMEWARD POINT)
TRAVEL/CONFERENCES

OTHER (INSURANCE)

EXPENSE TOTALS

$1,425,000
$4,500
$217,000
$415,000
$266,000
$226,000
$125,000
$15,000
$143,000
$10,000

$3,000

$1,525,500
$4,500
$223,500
$432,000
$279,000
$263,500
$145,000
$22,000
$143,000
$10,000
$3,000

$1,525,500

+7.05%

0%

+2.76%

+4.1%

+4.89%

+16.59%

+16%

46.67%

0%

0%

0%



ADVERTISING

TARGET/SEASON FY25 FY26 % (+/-)

NATIONAL — WINTER $168,500 $185,000 +9.79%
NATIONAL — SUMMER $126,750 $125,000 -1.38%
REGIONAL — WINTER $59,000 $59,000 0%
REGIONAL — SUMMER $35,750 $0 -100%
REGIONAL — FALL/SPRING $0 $48,000 +100%
STEWARDSHIP $0 $0 0%
MEETINGS & EVENTS $25,000 $15,000 -40%

EXPENSE TOTALS $415,000 $432,000 +4.10%



ADDITIONAL UPDATES




BOZEMAN CHAMBER

vistBOZEMAN WORK =  YELLOWSTONE

ITINERARIES

BOZEMAN
WHERE MOUNTAINS

Whether you crave mountain peaks, an insider's guide to

Yellowstone National Park, or vibrant city streets, your

unforgettable Bozeman journey starts here. Dive into your
- next great escape—Plan Your Trip Today!

ol

—=l BOOK YOUR
STAY TODAY

PLAN YOUR FALL TRIP TO

BOZEMAN, MT

Things to Do in Bozeman with Kids in Winter Two Days in Yellowstone National Park

From festivals and concerts, to days on trails or floating on the
river, Bozeman has a way of reminding you what real fun feels like.

PLAN YOUR TRIP BoZEMAN
TRAVEL BLOG

UPCOMING NOV BASS BY THE WATER 2025
EVE NTS 08 | ¢ soceman ot springs

NOV FINTECH TAKES: BUILDERS SUMMIT
Looking for things to do in Bozeman this weekend? Use n D —

this list of Bozeman events to plan your next trip. From

concerts and festivals to outdoor activities, there's

always something going on downtown or elsewhere.
NOV BOZEMAN FILM SOCIETY PRESENTS GRIFFIN

IN SUMMER
12 9 Bozeman Hot Springs

THINGS TO DO MEET AND WORK

#VisitBZN

¥OY- YoUvisiT
BOZEMAN
TN THE EAGE

GET YOUR FREE

BOZEMAN TRAVEL GUIDE

THE BEST m
. BREWERIES

TN BOZEMAN, MT o |
8 COME.ON'A FALL

HIKE IN'BOZEMAN:

TRIPLE TREE TRAIL




ADDITIONAL UPDATES

WEBSITE REDESIGN
« MAKE IT EASIER TO GET TO CONTENT
ON THE SITE
« BETTER INCORPORATE BOOKING
WIDGET

EVENT SUPPORT — BOOKING THROUGH
RIPE

UPDATING RESOURCES SECTION ON
WEBSITE

« FORMATION DOCS/BYLAWS

« MINUTES/AGENDAS

« MARKETING PLANS, REPORTS,
RESEARCH




THANK YOU!
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