
PREPARE FOR PROFIT

HOW TO ACHIEVE THE HIGHEST 
POSSIBLE PRICE WHEN SELLING 
YOUR PROPERTY

GOODWIN PROPERTY GROUP 
EXCELLENCE IN REAL ESTATE

Presented by Carson Shen



A MESSAGE OF 
CONGRATULATIONS
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"Preparing a property for sale can feel overwhelming. 
However, the right preparation can make a significant 
difference to the final result.“

At Goodwin Property Group, we believe that the 
best sale price comes from the best preparation. This 
guide has been curated to help you navigate the 
simple, high-impact steps that improve presentation, 
attract premium buyers, and ultimately achieve a 
stronger sale price.

Whether you are planning to sell in the coming 
weeks or the distant future, these insights ensure 
your property is seen in its finest light.



YOUR PROPERTY IS ONE OF YOUR 
MOST VALUABLE ASSETS
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For many, a home is their most significant investment. Maintaining and presenting it with care doesn’t just improve appeal—it 
maximizes equity. Every additional dollar achieved above expectations goes directly to your bottom line.

The Smart Investment: Because you only get one chance to make a first impression, strategic preparation is the smartest 
investment you can make.



THE SCIENCE 
OF 

PRESENTATION
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Modern buyers are discerning and often time-poor; they prioritize 
homes that are "turn-key" and move-in ready.

A well-presented home aims to:

• Broaden Appeal: Attract a larger pool of qualified buyers.

• Evoke Emotion: Create an aspirational lifestyle connection.

• Minimize Friction: Reduce buyer objections regarding 
maintenance.

• Drive Competition: Increase the likelihood of multiple 
premium offers.



STRATEGIC PLANNING: 
ROOM BY ROOMPR
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Preparation doesn't have to happen overnight. We recommend a methodical 
walkthrough to identify high-impact improvements.

Focus Areas for Maximum Return:

  The Arrival: Entryway, driveway, and manicured gardens.

  The Heart: Kitchen and open-plan living areas.

  The Sanctuary: Master suite and bathrooms.

  The Utility: Laundry, garage, and storage solutions.

Think Like a Buyer: Walk through your front door as if for the first time. Are 
the spaces cluttered? Would a fresh coat of paint lift the mood? Small details 
build a buyer's confidence in the home's overall integrity.



THE ART OF CURATION
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1. Declutter and Create Space

Buyers buy space, not your belongings. We recommend 
"depersonalizing" to allow buyers to envision their own lives within the 
walls.

• Remove excess or oversized furniture.

• Clear kitchen benches of all appliances.

• Organize wardrobes to showcase storage capacity.

2. Exterior Excellence
The "curb appeal" sets the tone before the buyer even exits their car.
• Landscaping: Mow lawns, trim hedges, and mulch garden beds.
• Maintenance: Clean gutters, windows, and pressure-wash 

driveways.
• Welcoming Touches: A clean front door and polished hardware.

3. Interior Refinement
Focus on cleanliness, scent, and light.
• Deep Clean: Pay special attention to glass, mirrors, and wet areas.
• Lighting: Replace all faulty globes with warm-white bulbs.
• Styling: Incorporate fresh greenery or neutral textures to add 

warmth.
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The Professional Edge

The Proactive Building & Pest Inspection
Identifying issues before they are raised by a buyer’s inspector protects your price. It allows you to 
address repairs on your terms and reduces the risk of price re-negotiation.

High-Impact Photography
In the digital age, your "first inspection" happens on a smartphone.
• Open all curtains and blinds to maximize natural light.
• Turn on all interior lights to create warmth.
• Remove all personal items (photos, magnets, toiletries) from view.



OUR ROLE 
IN YOUR 
SUCCESSG
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At Goodwin Property Group, we are 
your partners in this transition. We offer 
more than just a listing; we offer a 
strategy.

Strategic Pricing: Data-driven 
valuations.

Elite Marketing: High-end campaigns 
tailored to your demographic.

Network Access: Immediate reach to 
our private buyer database.

Concierge Support: We can coordinate 
trades, stylists, and cleaners on your 
behalf.
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Let’s Prepare for Success

Selling your property is a significant milestone. 
We are here to ensure the process is seamless and the result is exceptional.

Helping you achieve the best result for your most valuable asset.
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