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Amsterdam, NL, 7 March 2025 (Updated from 6 March 2025)
Let's try to do a Company Project for PEACE Situation for All People...

What For Our Company Is The MOST WISHABLE To Try To UPDATE For PEACE Situation &
JOYOUS Moments For All People & Our (Potential) Clients?

And so Your Company Project (YourCompany.Pro™ | YourCompanyProject™) may begin, with
stating above question with Your Company Team.

YourCompany.Pro™- | YourCompanyProject™-Initiative (The How? & What?), fits within
YourCompanyProgram™-Instance (The Why?).

For a possible YourCompanyProject™-Initiative for Your Company, here are 16 Matters you may
be directed to choose 1 or more from to Try to UPDATE/'Enough BALANCE' To Attain PEACE
Situation For All People:

1. Food
2. Beverages
3. BodyCare

4. Clothes


https://www.hugecommerce.org/yourcompanyprogram

10.

11.

12.

13.

14.

15.

16.

Habitation
Travelling/Traveling
Education
Employment
Relationships
Communication
Events
Gardening
Equipment
Infrastructure
Decorating

Finances

Your Company Project is preferably Attractive, rather than commanded by Executive
Management, for All Participants to have a sense of 'Ownership’ of their partina
YourCompanyProject™-Initiative with a (more) Natural Motivation to participate.

For above 16 Matters, there are 9 Functional Layers I'll share with you:

1.

Knowledgeability (ideally WISDOM): To try to improve Knowledge related Why, How &
What for (a) Matter(s).

Homeyness: To try to improve sense of Homeyness related to (a) Matter(s) and Homey
experience when things get done and are done

Effectiveness: To try to improve effectiveness of something(s) related to (a) Matter(s)
Efficiency: To try to improve efficiency of something(s) related to (a) Matter(s)
Aesthetics: To try to improve visual appearance of something(s) related to (a) Matter(s)

Attainability: Is the idea for improvement seemingly within reach.
For example: Are (Human) Resources seemingly available International, Continental
&/or National?

Scalability: Can the (evolved) product(s) &/or service(s), if developed within Your
Company Project,
be rolled out to more Family, whom are Family Members 1st, Customers 2nd?

Expandability: Can the (evolved) product(s) &/or service(s), if developed within Your
Company Project,
be enriched with for example more features?

Wishable: Is it WISHABLE to try to develop (a) service(s) &/or (a) product(s) for the
chosen Matter(s) for Family, whom are Family Members 1st, Customers 2nd?

Things to try to plan &or manage are:



e Time
e Bartering Means (like finances)
e Quality (of production) of (a) product(s) &/or service(s) concept.

¢ Organisation of Roles of YourCompanyProject™-Initiative-Team Members and their
accepted tasks

¢ Information provided in- and outside Your Company Project Organisation.
(outside: for example Your Company (Project) Website)

Chances for a better situation related to above 5 mentioned (TBQOI) may be increased, by
trying to take action on Inspirations your Team received.

Some measures YourCompany.Pro-Initiative-Team may try to implement, to try to avoid risks,
which were made aware to your Team via Inspiration.

Project Management Software: ClickUp™: https://clickup.com/ (3rd party)

Some Modules by PROGRAM.INTERNATIONAL:

e OfficeHome.Style™

e PublicRelayer™

e YourMotion.Business™

e GoingOut.Events™

If you start a YourCompany.Pro™ | YourCompanyProject™-Initiative... Success!

Michael Roeten

President Director

UNITED HOLLAND
PROGRAM.INTERNATIONAL
FAMILY.BUSINESS

For Companies: Use e.g. YourCompany.Pro™ & YourCompanyProject™-Names for your
Company's Communication?
Check Publivity™ B.0O.S.S. (Business Owners Supporting Society) / C.S.R. (Corporate Social

Responsibility).
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