
“Customers
aren’t that

interested in
sustainability ”
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This perception
creates one of
the biggest
hurdles in
businesses
moving
towards
circularity.
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But, what if
they are
interested...
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Just look  at 
‘Bold Bean Co’

https://boldbeanco.com/?srsltid=AfmBOopLLaDrdFhmV2lodnMsxDyVU7J_Pka857qTzdlp-XPPxVCbiFYV
https://boldbeanco.com/?srsltid=AfmBOopLLaDrdFhmV2lodnMsxDyVU7J_Pka857qTzdlp-XPPxVCbiFYV
https://boldbeanco.com/?srsltid=AfmBOopLLaDrdFhmV2lodnMsxDyVU7J_Pka857qTzdlp-XPPxVCbiFYV
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By challenging business as
usual they have ‘bean’ able to; 

1.Revitalise the bean category, driving
incremental growth.

 
2. Gain premium earned media.

 
3.  Expand their shelf & promo space

through engaged and excited buyers.
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Ok...but what
makes them

circular?
1.95% less CO₂ produced and 88%

less water consumer vs beef -
‘Using smarter production methods
to reduce farming intensity and
consuming less natural resources.  

2.  ‘Regeneration’ of soil through
nitrogen fixation.

Additionally beans are nutrient
dense - rich in fibre, protein and
micro-nutrients - and affordable.
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Sustainability
succeeds when

brand owners
move beyond

business as
usual. 

Are you up for the
challenge?



Curious how other businesses 
win with circularity?

 Follow Trail for the rest of the series

  Ready to put these strategies into
action?

 Let’s talk!
 Book a discovery call today 
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The ball’s in 
your court.

https://www.thisistrail.com/what-we-do

