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Without subsituting your voice 
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Everyone’s Using AI
(But It Shows)
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ChatGPT vs a Human worker
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ChatGPT for captions.
Tools for email.
Auto responses.
Repurposing content...
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AI doesn’t make your marketing
better. It just makes it faster.

Unless you know how to use it properly.
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Most Coaches Use AI To: But Smart Coaches Use AI To:

Write fast captions that sound nothing like
them 

Auto-generate emails that sound nothing like
them  

Save time posting - but what’s the point if
you’re posting isn’t doing what you want?  

Clarify their voice

Plan big-picture strategy

Get unstuck creatively

Build slow, standout marketing
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Your best ideas don’t come from
prompts… they come from space



You still move forward but you stop rushing just to stay visible.
 You use tools like AI to amplify clarity, not replace it.
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Slow Marketing = Thoughtful,
Intentional, Personal
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What if you could use the data
already in your coaching world to
give you all the content ideas you

could ever need?  
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The Call Content Curator 
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What should content be? What is content for many coaches?

A chance to share unique ideas, in unique
ways, to stand out from everyone else

An opportunity to connect with your audience,
develop know, like, trust and build
relationships

Your main opportunity for communicating 

A tickbox thing that they want to get done
asap

Something that they feel they ‘should’ do,
rather than want to do 

An inconvenience that should be sped up and
shipped asap

Awkward, scary, intimidating way to invite
comparison from other coaches
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If you’re serious about your online
business, then marketing is

important.

If you’re serious about your
marketing - you wouldn’t copy and
paste the first thing that ChatGPT

chucks out at you.



Bad ChatGPT use cases



17

VERY Bad ChatGPT Use Cases
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Using ChatGPT for writing content
that sounds like you

Vs 

Asking it to write your captions for
you, and copying and pasting the first

thing it comes out with.
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What is ‘content’?

The understanding of your ideal client
Knowing how you help that person 
Being clear on why your way of working and thinking about it is different to
everyone else
Advocating for the person you want to help
Having a point of view on the industry, your work, your clients - that differs to
everyone else
Being able to express that POV in a unique way
Communicating your ideas in a way that grab attention, and keep hold of it
Writing to persuade, enlighten, move and resonate
Doing this consistently, in a way that aligns with your brand



It’s actually just doing a disservice to you and your brand when you post 
content that you didn’t write, edit or even read through
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When we understand what content is,
we can see why ‘Write a post on X’

doesn’t work



20

The Content Funnel
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How to use AI to ASSIST with your
content creation

A side-by-side comparison of good
use and bad use
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The AI Vault



The AI Vault



The AI Collective



Thank you
El Questions? 

Dan
dan@strongcollective.co.uk
@danstrongcollective

Charlie
Charlie@strongcollective.co.uk
@charliebeestone

Fitbiz_ai

https://www.instagram.com/fitbiz_ai/

