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A SMAPSHOT OF WHAT CONSUMERS THIMNK AND DO

Consumers seeking wellness: focus on what's good and benefits the
soul

Consumers are seeking wellness through high-quality food experiences. Fresh, real, and clean foods and
beverages represent the foundation in treatment and prevention of disease as well as assuring physical and
mental energy. Describing foods and beverages in this way enables consumers to focus more on what's
"good" and less on self-discipline. Although fresh, real, and clean translates to healthfulness, consumers
increasingly balance health concerns with pleasure, reflecting a practical approach to health and wellness in
which self-denial is pointless and where "cheating" benefits the soul.

Seeking Wellness Through High-Quality Food
Experiences
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In today's World of health and wellness, fresh, real, and clean form the basis for the
evaluation of quality and healthfulness of food and beverages.
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£ 2013 The Hariman Group, Inc

Health and wellness insights »

www.tailorednews.com/wi/Live/78/399/584/5778 1/2


http://www.tailorednews.com/u/THG-Publications/51235-0-568289/Mobile_Acumen_2013-2/Health-and-wellness-attributes-for-foods-and-beverages.htm
http://www.tailorednews.com/r/w9DYV6MSJN6tcSA7e.htm
http://www.tailorednews.com/r/D2vVqcpJNwcLSJbeM.htm

57113 Acumen: Health and wellness attributes for foods and beverages

- l;'
Share: Comment: D

HARTMAN AL
WORLDVIEW RESEARCH STRATEGY

e change prowth

UNSUBSCRIBE | FORWARD EMAIL | ARCHIVES | FEEDBACK | CONNECT WITH US

The Hartman Group respects your right to privacy. We do not rent, sell or exchange email
addresses. You are subscribed using the following email address: sample@tailoredmail.com.
If you wish to change your selections or unsubscribe, click above.

TailoredMail
LEARN MORE ¥

WRITE US: The Hartman Group, Inc, 3150 Richards Road, Ste 200, Bellevue, WA 98005

www.tailorednews.com/w/Live/78/399/584/5778


http://www.tailorednews.com/r/OJOIH2EZTC2rgZLiy.htm
http://www.tailorednews.com/r/PSPQI9ygZT942gthi.htm
http://www.tailorednews.com/r/CcCXQ5i2gZ5b92Buh.php
http://www.tailorednews.com/r/RNRHUg6TCPgWZTfyE.ASPX
http://www.tailorednews.com/u/THG-Publications/51235-128149-582001-25/128149/Acumen-Health-and-wellness-attributes-for-foods-and-beverages.htm#Comments
http://www.tailorednews.com/r/hGicSJN6tcSA7e.htm
http://www.tailorednews.com/r/ijySJNwcLSJbeM.htm
http://www.tailorednews.com/r/yKEJNwDSfJN4Mp.htm
http://www.tailorednews.com/TMSubscribe.Net/Suppression.aspx?ni=399
http://tailorednews.com/TMSubscribe.net/FastFwd.ASPX?Items=&Userid=QkGjWD8x&sn=5
http://www.tailorednews.com/r/1TYFkAb3EFkpOR.htm
http://www.tailorednews.com/r/6ecwDv1NzwDWd5.aspx
http://www.tailorednews.com/r/cMSDv1swnDv859.htm
http://www.tailorednews.com/r/moUmBtHdUmy1s.htm

