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Eating Alone Occasions by Generation

What’s Happening Next in Eating Occasions?

42% of adult occasions in 2021 
took place alone (a decrease of 5 
percentage points from 2019). 
The shift in social context varied by 
generation due to increases in working 
from home, financial constraints and 
increases in couple and family eating 
occasions.

The pandemic reshaped the composition 
of eating ccasions, with the largest
impact among younger generations. 

Find out by utilizing The Hartman Group’s proprietary Compass Eating Occasions 
Database, which explores the context, needs and behaviors associated with 
eating and drinking occasions.

Using a powerful online recall methodology that captures past-24-hour eating, the 
database includes daypart, location, social composition, and need states as well as 
items consumed and broadly when and where items were acquired. Compass has 
been fielded since 2012 and has captured over 175,000 adult eating occasions, plus 
additional self-reported teen (ages 13-17) and parent-reported child (ages 0-12) 
occasions. 

More information on accessing the Compass Eating Occasions Database is available by 
contacting shelley@hartman-group.com
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Gen X 
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