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Shoppers Continue to Rely On Online Channels

Whether shoppers remain fearful of getting sick or have simply settled into online shopping,
one-fourth say they shop online often or almost every time, and they tend to report that online’s
share of their grocery dollars remains at about the same elevated level as in April.
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Based on FMI's special U.S. Grocery Shopper Trends COVID-19 Tracker FMiand Group. The study toanationally repre-
sentative sample of 1,022 U.S. adults July 14-20 2020. Comparisons are made to data collected in previ - 1 Trends for full report.




