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THE DISRUPTIVE FORCE OF CBD 
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CBD is poised to be a major disruptive force across a variety of markets, but none more so 
than food, beverage, and health and wellness. Our Health + Wellness 2019: From Moderation 
to Mindfulness report finds that CBD is tapping into some deeper-rooted drives consumers 
have around the connections between microbiome and emotional wellness and the 
functional benefits that CBD has that talk to that. CBD also taps into other important aspects 
of wellness, like notions of indulgence, exploration and play, giving CBD a lot of upside 
potential and unique marketing opportunities.  

When interviewing Millennials during the qualitative phase of our Sustainability 2019: Beyond 
Business as Usual syndicated research, there was a palpable sense of fear and apprehension 
in their responses. A few were downright angry. As one Millennial said, “We adults have to 
think beyond ourselves. We cannot keep kicking the environmental can down the road. We 
may have to sacrifice money and comfort.” Younger consumers are more likely than older 
consumers to consistently factor sustainability into their purchase decisions. Almost one-
third of Millennials (32%) and 25% of Gen Z consumers say they almost always/usually base 
purchase decisions on sustainability, compared to 20% of Gen X and 17% of Boomers.  

Here are the hot topics that dominated food and beverage industry news headlines in 2019 

The increasing variety of plant-based and alternative protein options available in grocers’ dairy 
and meat cases highlights the notion that such products are no longer a niche lifestyle 
choice but a prominent feature of mainstream food culture. The Hartman Group’s Food & 
Technology 2019 report finds that over half of consumers (51%) say they’ve purchased plant-
based milk, dairy, or meat alternatives in the last three months. According to the report, 
people believe that consuming plant-based alternatives to dairy and meat is becoming part of 
a mainstream narrative of what it means to “eat better.”   

PLANT-BASED IS EVERYWHERE 

SUSTAINABILITY IS A DEFINING CONCERN 

ANXIETY IS TOP HEALTH CONCERN 
From climate change to politics, anxiety has become the metaphor for the current moment, 
reflecting a widespread sense that modern life tends to be just "slightly" overwhelming. We 
see this in two of this year’s reports, Sustainability 2019: Beyond Business as Usual, which 
documents palpable concerns for environmental, waste, and social welfare issues) and  
Health + Wellness 2019: From Moderation to Mindfulness, which found that for the first time, 
stress had replaced being overweight as the top health condition America’s households are 
actively treating or preventing (63% of consumers say they treating or preventing anxiety/
stress, compared to 61% treating or preventing being overweight).  


