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Packaging Information -  What They Pay A�ention To

Consumers are closely scrutinizing product labels more than ever. The range of words, images and symbols 
found printed on today’s food and beverage packaging is diverse and highly complex. For consumers, label
reading is a key element of how the nutritional, environmental, healthfulness or intrinsic components of a 
product are “summed up and learned.” Here’s a look at what packaging information consumers pay attention to. 

Packaging Design: What’s On the Label? What’s Inside?

58%
72%

Freshness/expiration date

Use by mm/ year

Packaging is recyclable/
made from recycled materials

15%
11%

Information on the Nutrition
 Facts Panel

51%
40%

Claims or certi�cations

19%

18%

List of ingredients

42%

56%

Origin of the food

23%
17%

Company/product narrative

4%
11%

Preparation instructions

26%

20%
Step  1

Step  2

Step  3

© 2017 The Hartman Group, Inc. 

Made in: 

Older consumers are the most intent on reading packaging details, while Millennials are
 the most interested in learning more about the companies they buy from.


