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Do consumers BELIEVE that a food or beverage is organic if
it has been enhanced to provide particular health benefits?

B Mostly o letely believable [ Somewhat believable Not at all believable

wn using organic methods without any added fortification or preservatives

8%

67%

CORE INNER QUTER PERIPHERY
TOTAL CONSUMERS MID-LEVEL MID-LEVEL
ORGANIC USERS

About HALF of cansumers beli
organic foods orbeverag
fortified with vitamins or minerals
nomally found in the preduct
Vitamin D in milk, B vitamins in cereal)

Consumers are skeptical that foods or
beverages bicenginesred or genstically
modifiedto increase the a) nt of
nutrients found in the product can still
be organic
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TOTAL CONSUMERS
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