
MILLENNIALS & GEN Z  
CURIOUS, CAPABLE AND CONFIDENT IN THE KITCHEN 

63% 53% I enjoy cooking 

I make most of my own food 

I am a good cook compared to 
other people I know 

55% 26% 

51% 35% 

I would love to learn 
how to cook more 
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USE OF MOBILE PHONE TO ACCESS FOOD CONTENT AND FIND RECIPES 

66% 71% 

Social media 
(e.g., Instagram, 

Facebook) 

Online food 
channels  

(e.g., on YouTube 
or BuzzFeed) 

Recipe sites  
(e.g., Allrecipes 
or Epicurious) 

Pinterest Online restaurant 
reviews  

(e.g., Yelp, 
Google) 

Food blogs 

73% 
78% 

57% 

69% 

60% 60% 62% 63% 65% 66% 69% 70% 

(Among those who watch content sometimes/all the time) 

HARTMAN INSIGHTS 
With so much food media catered specifically to them, many Millennials and Gen Z see cooking as accessible, fun, and easy – 
even if they don’t currently cook much. This points to a dramatic democratization of cooking – a skill that used to take years 
to hone. Learning how and what to cook from the internet instead of from Mom also means that younger consumers’ palates 
may expand more quickly than those of previous generations. Millennials’ and Gen Z’s reliance on their phones means mobile 
compatibility is obviously essential. But more importantly, food content needs to meet these consumers where they are in 
terms of skills, equipment required, and the food they’re looking for. The Hartman Group’s GEN Z 2018 report delivers robust 
data and Hartman’s expert analysis to help you understand and connect with today’s young generations of consumers. 

Many of today’s young American consumers value home cooking. Millennials and Gen Z enjoy cooking and have a 
desire to learn how to cook and improve their cooking skills.  

Source: GEN Z 2018 report 
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