
 

Divided Shopper Loyalties:  
Today’s Multichannel Grocery Shoppers 

Contrary to the timeworn belief that grocery shoppers are loyal to a particular retail store, the fact is 

that despite claims of being time-starved, consumers simply do not seem to want a one-stop shop.  

 

Here’s a look at how many different channels today’s consumers shop for foods and beverages. 
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Consumers Continue to Cross-shop Multiple Channels a Month 

of consumers shopped 
between 2 and 10 retail 
channels for groceries in 
the past 30 days  

Primary shoppers visited an average of 4.4 channels in the past 30 days 
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65% 
of consumers shopped between 3 and 6 
retail channels for food and beverages 
in the past 30 days  

of consumers shopped between 8 and 10 retail 
channels for groceries in the past 30 days 8% 
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Grocery and Mass Channels Capture the Most Trips and Shoppers of All 
Channels, With Weekly Visits From Most Shoppers 

Average Number of Visits in Past 30 Days 

Past 30 Days Channel Penetration 

Aldi represents a new, emerging channel 
in the U.S. market: limited assortment. 
Shoppers love the low prices and wide 
assortment of store-brand goods. 

of consumers shopped 1 retail channel  7% 

http://store.hartman-group.com/content/Food%20Shopping%20in%20America%202017%20Report%20Overview.pdf

