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Familiarity with ‘sustainability’ reached an all-time high in 2015. 

The gap, however, between familiarity and concrete association 

has widened. 
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of consumers can identify 

a sustainable PRODUCT 21% 
ONLY 

of consumers can identify 

a sustainable COMPANY 14% 
ONLY 

Source: Sustainability & Transparency 2015 report. The Hartman Group 

Survey of 1,779 U.S. adults 18 to 69 years of age. 
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