THE HARTMAN GROUP ON THE CULTURE OF SNACKING..

THE EVOLUTION OF SNACK FOODS & BEVERAGES

A confluence of several cultural shifts has led to the prominence of snacking. As these shifts have occurred, our understanding of the
role, reach and purposes of snacking has also evolved. Here's our take on these evolutionary shifts: past and future.
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Snacks become a
shared pastime
— diverson, fun,
fill-in to meals
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SOURCE: THE FUTURE OF SNACKING 2016 REPORT

Snacks increasingly
fluid, undefined and
ubiquitous

Meals at times
displaced by snacks
though still valued

Proliferation of small,
premium-quality brands
competing with legacy

Legacy brands
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