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Home as Epicenter of Food Management:  
Industrially Processed Food Delivers Reliable Convenience  

Wellness-Driven Shift 
in Food Values 

Fresh and Real 
Defines Quality 

Fresh, Global, Experiential 
Take Prominence 
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 Iconic “snack” 
industry-created 
brands emerge 

Snacking is 
infrequent 

Meals are 
central and 
drive eating 

Snacks are 
for kids — 
treat only 

Snacks become a 
shared pastime  
— diverson, fun,  
fill-in to meals 

Packaged 
snack boom 

Burgeoning “snack 
categories” — rise of the 
salty snack (and 
accompanying 
beverages) 

Limited calories and 
portion-controlled 
options 

Cracks in the 
dominance of 
meals 

Moralistic 
management of 
snacking as 
consciousness of 
fat/salt/sugar 

Snacks become 
compatible with 
and enablers of 
wellness 

New FRESH food 
values ignite growth 
of minimally 
processed food & 
beverage for 
snacking 

Proliferation of small, 
premium-quality brands 
competing with legacy  

Legacy brands 
contemporize to 
compete 

Snacks increasingly 
fluid, undefined and 
ubiquitous  

Meals at times 
displaced by snacks 
though still valued 

SOURCE: THE FUTURE OF SNACKING 2016 REPORT 

A confluence of several cultural shifts has led to the prominence of snacking. As these shifts have occurred, our understanding of the 
role, reach and purposes of snacking has also evolved. Here’s our take on these evolutionary shifts: past and future. 


