Health & Wellness Trends

G LU T E N F R E E Gluten free reflects the cultural belief that digestion is the root of all wellness

Have you purchased gluten-free products in the past week?
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CRITERIA FOR CHOOSING GLUTEN-FREE PRODUCTS

You may be aware that “gluten free” sometimes means different things to different people. How free of gluten
does a product have to be to meet your needs? (Among past 3-month purchasers of gluten-free products)
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