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Shoppers
Take Control

7 1 % are adjusting their
holiday meal shopping to address
rising food prices...

28% are looking for deals

21% are buying more
store brands

7% are sharing
responsibilities
for the menu, such

o as encouraging
45 A) of potluck dishes
22322;:2; re 17% are substituting

t the pri ingredients for more
g?ﬁglida;pnce affordable options

meals, more
than travel
or giftS Based on FMI’s U.S. Grocery Shopper Trends 2022
Holiday Shopping conducted by FMI and The Hartman Group.
The study was fielded online to a nationally representative
sample of 1,718 U.S. adults October 1-6, 2022.

www.FMl.org/GroceryTrends




