Millennials' Influence in Food Culture

BRANDS, SHOPPING AND TECHNOLOGY

Move over Boomers, Millennials now claim the top spot as the most influential arbiters of food
culture. As Millennials mature, they are changing in ways that are important to understand,
particularly when it comes to their evolving shopping behaviors.

Millennials like a good brand story,
but it doesn’t make them brand loyal

Millennials still would like to know about the brand they are purchasing, what the brand stands
for socially, even the story of their founders. At the end of the day, however, price rules.
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MILLENNIALS’ SMARTPHONE SHOPPING BEHAVIORS

On the hunt for a good deal

Many Millennials are looking for deals and to o/ o/
comparison shop, but it mostly takes place online 89 0 82 0
as they use their mobile devices to research

(89%) and also find online coupons, often right in
the aisle of the grocery store.
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