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OBESITY IN AMERICA

As the Years Add Up, So Do the Pounds

Not being overweight is a top health and wellness priority,
yet a majority of older consumers are confronted with
weight issues.
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Source: Health & Wellness 2015 report, The Hartman Group. May 2015 survey of
1,562 U.S. adults, age 18 to 79, nationally representative of the four segments within
the World of Health & Wellness.
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