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Technology and social media continue to transform the way 
consumers shop and connect with food and beverage. 

infographic 

51% 

Percentage of grocery 
shoppers who use a 
mobile device while 
shopping for food, 
beverage or groceries 

70% 
Percentage of 
Millennials who 
use a mobile 
device while 
grocery shopping 

Fifty-one 

Thirty-five 

percent of Gen-Xers 
use a mobile device 
while grocery 
shopping 

percent of Boomers 
use a mobile device 
while grocery 
shopping 

Yet, America’s households face a number of issues that constrain 
grocery shopping; chief among these are MONEY and TIME  
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