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While the U.S. economy appears to be on solid footing, income inequality is growing: 11.8% of U.S. 
households are food insecure, including 30.8% of households below 185% of Federal Poverty 
Levels.* With a shrinking middle class and a higher share of consumers now low income than in 
the past, a very large population size of consumers faces financial difficulties in affording everyday 
expenses, including food and beverage. From The Hartman Group’s The Business of Thrift 2018 
report, here’s a look at one of the shopping strategies low-income consumers use to save money. 

SHOPPING STRATEGIES: BRAND SWAP 

Buying generic instead 
of name brands 

Buying a less preferred, 
cheaper brand 

*USDA ERS, 2018. “Household Food Security in the United States in 2017.” Food insecurity is defined as households that had difficulty at some time during the year providing 
enough food for all their members due to a lack of resources.  

BRAND PERCEPTIONS 
Low-income shoppers show a stronger preference for big, national brands and familiar store brands and find natural/

organic brands less appealing. Low-income shoppers often associate natural/organic with higher price and assume they 
won’t be able to afford it. 
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Past 30 Days Savings Strategies Used 

Low-income consumers are more likely to trade down brands. 

Low Income Mid/High Income 

Source: The Business of Thrift 2018:  
Understanding Low-Income & Value-Oriented Consumers report 
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