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Purchase or Voting Decisions:  
Which Has a Greater Impact? 

My Purchase Decisions 

39% 

That close to four in ten consumers believe their purchases have a greater impact on society than their 
vote is a powerful statement about consumer perceptions of using purchases as a means of action. 
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My Voting Decisions My Involvement in Local Community 

WHICH OF THE FOLLOWING HAS THE GREATEST IMPACT ON SOCIETY? 

http://www.hartman-group.com/
http://www.hartman-group.com/

