Restaurant Meal Quality: QSR vs. Fast Casual
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SEVEN KEY FACTORS DRIVING CONSUMERS’ PERCEPTIONS OF MEAL QUALITY

Reasons why “very satisfied” with meal quality:
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Meal/snack was delicious

64% Satisfaction with quality is

primarily driven by the
taste of the food
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Meal/snack tasted fresh
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Meal/snack looked
appetizing

Overall quality of
ingredients

Food cooked to order

Ability to customize
my order

Hot items were hot and 36%
cold items were cold 41%
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