
SHOPPING FOR SNACKS 

SNACK 
GENERALISTS 

Traditional Grocery 

Despite attrition, grocery 
remains the most 

enduring channel for 
routine snack shopping.  

The Natural/Specialty 
channel provides unique, 

playful and globally 
inspired items that have a 

health and quality 
connection.  

SNACK 
INNOVATORS 

Natural/Specialty 

SNACK  
PANTRY STOCKERS 

SNACK 
SPECIALISTS 

SNACK 
DESTINATIONS 

SNACK  
FOOD SERVICE 

Mass, Club, 
Supercenter 

Convenience, 
Dollar, Drug 

Restaurants, Coffee 
Shops, Food Trucks  

Online Subscription 
Services 

These channels orient to 
large stocking purchases 

and allow for one-stop 
shopping for snacks and 

beyond. 

Food service has tapped 
emergent consumer 

needs for smaller sizes 
within the blurry space 

between meals and 
snacks. 

With so many channels and stores available to consumers, shoppers keep a working geography of 
stores that shows certain patterns in snack-purchasing behavior. In this diversifying topography, 

consumers use retailers based on how they meet their specific sourcing needs.  

Such destinations are 
uniquely positioned to 

satisfy snack occasions 
more so than meals. 

A small but diversified 
channel, online 

subscription services 
specialize in snack 

exploration. 
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