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A SMAPSHOT OF WHAT CONSUMERS THIMK ARND DO

Wellness Attitudes and Behaviors Continue to Shift

The Hartman Group has spent more than 20 years exploring the consumer state of health and wellness
lifestyles and trends. In 2000, we described consumers' desire to take back control of their personal health
and the health of their families. Then in 2005, we described the intensifying desire for control over one's
health, while in 2007 we told the tale of another underlying motivation: the desire for "quality life
experiences."

Consumers continued to be engaged in health and wellness, and The Hartman Group remains committed to
tracking the evolutionary journeys of the wellness consumer. We invite you to get involved in our new
syndicated study as we head back into the field to see how health and wellness is evolving. Check out the

study overview.

Changing Views on Health & Wellness

Consumers wellness attitudes and behaviors continue to shift and evolve.

Changed Views During the Last Year
Slightly over half of all Younger consumers are more likely to have changed
consumers an thE}f ha'l.rE their view on H&W r .':-'nl[l:r'

recently changed their views I

on health & wellness
Millennials Gen X Boomers Silent

No, 46%
14% 64% 0% 35%

Source: Reimagining Health & Waliness 2010report, The Hartman Group, Inc.
Sample: Base n=2 744; Base consumersthatchanged theirviews n=1,404

Download the Health & Wellness Lifestyles study overview »
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The Hartman Group respects your right to privacy. We do not rent, sell or exchange email
addresses. You are subscribed using the following email address: sample@tailoredmail.com.
If you wish to change your selections or unsubscribe, click above.
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