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Hartman Syndicated 
Studies, Reports and 
Research

A Foundation of Understanding
on Consumer Eating Behaviors 
and Occasions for the Food and 
Beverage Industry Offering:

A broad overview of consumer needs and 
consumption behaviors in terms of meals, 

eating and drinking occasions, cooking, 
food shopping and dining

Integration of immersive qualitative ethnography 
and quantitative online surveys as well as use of 

our Compass Eating Occasions Database combined 
with our signature brand of consumer-centric 

analysis and cultural layering

Multi-client studies fielded quarterly throughout 
the year as well as consultative services on timely 
topics of importance to companies across the food 

and beverage business landscape



At the Dining Table 2021: American Meals and Cooking 
takes stock of the effects of the pandemic and how 
consumers approach meals and what they seek from 
mealtimes.

At the Dining Table 2021: 
American Meals and 
Cooking

Modern Approaches to Eating explores in depth the 
spectrum of eating approaches that consumers pursue 
today, along with the attitudes, needs and goals that
motivate them.

Modern Approaches 
to Eating

Answering the question: How has the pandemic 
influenced changes in how we eat? This report explores 
the context, needs and behaviors associated with
eating and drinking occasions.

Eating Occasions 
Dashboards 2021

The Compass Database provides an overview of the 
who, what, where, when and why of eating occasions 
across the day.

Compass Eating Occasions 
Database – Custom 
Analyses

Hartman Eating Behaviors and Occasions Reports and Research



01

Hartman Group Syndicated Research
Market Coverage: U.S. Market

At the Dining Table 2021: 
American Meals and 
Cooking

At the Dining Table 2021: American 
Meals and Cooking examines how 
societal shifts have resulted in major 
changes in how Americans prioritize not 
only their time for meals but also what 
they value in their foods and beverages. 
The COVID-19 pandemic altered and 
accelerated these shifts.

The report takes stock of where two 
years of a national pandemic have left 
U.S. consumers amidst influences from 
ongoing changes in demographics, 
employment situations, food 
accessibility, and food values, all of 
which have shaped how consumers 
approach meals and what they seek 
from mealtimes.

https://www.hartman-group.com/reports/888099202/at-the-dining-table-2021-american-meals-and-cooking
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Modern Approaches 
to Eating

Modern Approaches to Eating explores 
in depth the spectrum of eating 
approaches that consumers pursue 
today, along with the attitudes, needs 
and goals that motivate them and the 
considerations and challenges they 
encounter along the way.

Grounded in primary quantitative and 
qualitative research, the report offers 
a comprehensive consumer-centered 
perspective on key topics, motivations, 
tensions and drivers associated with 
eating approaches, popular diets, 
nutrition and weight management, 
both today and in the future.

https://www.hartman-group.com/reports/44453216/modern-approaches-to-eating
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Eating Occasions 
Dashboards 2021

Answering the question: How has the 
pandemic influenced changes in how 
we eat? This special report explores the 
context, needs and behaviors associated 
with eating and drinking occasions.

Utilizing Hartman’s proprietary Compass 
Eating Occasions Database, the report 
explores trends in eating and drinking 
occasions in 2021 compared to data 
from 2020 and 2019 and also presents 
dashboard analysis of 8 eating occasions 
by daypart.
 
Hartman’s Eating Occasions Compass 
database analyzes food and beverage 
and meal dayparts, location, social 
composition, and need states as well as 
items consumed and broadly when and 
where items were acquired.

https://www.hartman-group.com/reports/1262669649/eating-occasions-dashboards-2021
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Compass Eating Occasions 
Database – Custom 
Analyses

Consumer eating and drinking behaviors 
are rapidly changing and constantly 
evolving. It’s more important than ever 
to keep track of consumers’ food and 
beverage consumption occasions and 
habits.
 
The Compass Eating Occasions Database 
includes data and insights on food and 
beverage daypart, location, social 
composition and need states as well as 
items consumed and broadly when and 
where items were acquired.

If you’re looking for ways to unlock your 
growth potential using a Hartman 
product like Compass, we’d love to help. 

https://www.hartman-group.com/infographics/303331831/infographic-on-eating-alone-trends-spotlight-on-hartmans-compass-eating-occasions-database
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ABOUT THE HARTMAN GROUP

The Hartman Group is the premier food and 
beverage consultancy.  Our mission is to translate 
consumer behavior and food culture into strategic 
growth opportunities for our clients.
  
Since 1989, The Hartman Group’s anthropologists, 
social scientists and business analysts have been 
immersed in the study of American food and 
beverage culture, using ethnographic observation, 
quantitative tracking surveys and deep study of
trends. What we have learned and continue to 
uncover allows us to upend many notions of our
traditional American eating and drinking patterns, 
thereby identifying unique opportunities and 
winning strategies for our clients.

 hartman-group.com

For more information about 
Hartman Group 2022 syndicated 
reports, please click here. 

For information about bundled 
pricing on Hartman reports contact 
blaine@hartman-group.com

For information about the Compass 
Eating Occasions Database and 
Hartman consulting, contact 
shelley@hartman-group.com

https://www.hartman-group.com/documents/885693350/download
https://www.hartman-group.com/reports
https://www.hartman-group.com/

