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TODAY’S 
AGENDA

During today’s forum, we will 
cover
• The WA SNAP-Ed Social Media 

Guidelines

• Tips and best practices for using 
social media in WA SNAP-Ed



Social Marketing vs. Social Media

“The application of commercial 
marketing technologies to the 
analysis, planning, execution, 
and evaluation of programs 

designed to influence voluntary 
behavior of target audiences in 
order to improve their personal 

welfare and that of society.”

“A strategic communication 
tool” that may include social

networks, blogs, and/or user-
generated content for the 
purpose of disseminating 

information, facilitating 
engagement, and reaching 

diverse audiences.

Social media and social 
marketing are NOT the same 

thing. Each can be done 
independent of the other.

Sources: 
FY 2021 SNAP-Ed Plan Guidance https://snaped.fns.usda.gov/sites/default/files/documents/508_Compliant_FY_2021_SNAP-Ed_Plan_Guidance_04-13-2020_No_Doc_Number.pdf
CDC Enterprise Social Media Policy https://www.cdc.gov/maso/policy/SocialMediaPolicy508.pdf

Social Marketing Key TakeawaySocial Media

https://snaped.fns.usda.gov/sites/default/files/documents/508_Compliant_FY_2021_SNAP-Ed_Plan_Guidance_04-13-2020_No_Doc_Number.pdf
https://www.cdc.gov/maso/policy/SocialMediaPolicy508.pdf


Poll: What is your favorite 
social media channel?



WA SNAP-Ed Social Media Guidelines
Available on https://wasnap-ed.org/curriculum/training/

https://wasnap-ed.org/curriculum/training/


WA State Guidelines

• COVID-19. We know more people are using 
social media than before.

• Survey. Providers expressed a desire for support 
in content, training, and other areas.

Why?

• Literature review
• Discussions with colleagues in other states
• Review of what is done already in Washington
• Input from IAs

How?



A Brief 
Summary

 Always maintain professionalism

 Be sure all posts aligns with SNAP-Ed goals

 Use reputable sources

 Only post if you have appropriate permissions

 Consider your audience: reading level, language, 
representation

 Report activities according to WA guidelines

 When in doubt, contact your IA



Meet Jessica 
Willoughby!



Reaching your audience: 
Social media best practices

Jessica Willoughby, Assistant Professor



Social media

• Media effects and prevention strategies 

regarding alcohol abuse

• Use of media in sex education and sexual 

assault reduction

• The role of parent-child communication in media 

effects and health promotion

• The role of media in obesity prevention and 

family nutrition decisions



Social media

• 88% of 18-29 year olds use some form of social media v. 

78% of 30-49 year olds, 64% of 50-64 year olds, and 37% 

of 65+

• Most people in the U.S. use Facebook and YouTube

• 69% of adults use Facebook; 73% of adults use YouTube

• Adults 65 and older are less likely to use



Social media use by age



Social media 

• Facebook and YouTube most popular with people 

making < $30,000 a year and $30,000-74,999 (69% and 

68%; 75%, 72%). 35% and 39% use Instagram. 

• Also differences by race

• 42% of Latinos use WhatsApp, 

while only 13% of white and 24% 

Black use WhatsApp



So what do all of these do?

mailto:https://whatis.snapchat.com/
mailto:https://whatis.snapchat.com/


Three “waves”

• We have experienced three “waves” of social 

media



Three “waves”

• We have experienced three “waves” of social 

media

Publishing



Three “waves”

• We have experienced three “waves” of social 

media



Three “waves”

• We have experienced three “waves” of social 

media

Sharing



Three “waves”



Three “waves”

• We have experienced three “waves” of social 

media

Curating



Three “waves”



How best to use? 

• Build a consistent social architecture

• It’s not about the platform

• Need objectives and appropriate resources

• Think of social media as a form of strategic communication

• Consider diversifying

• Think long-term

• Capitalize on opportunities



Strategic use of social media

• Social media is a hybrid element in the promotion 

mix

• Content, timing and frequency are outside of your 

control

• This is contrary to traditional communication 

perspectives where you control the message 

completely

• You do have initial control, however



Benefits to using social media

• Can communicate directly with members of your 

target audience

• Can develop mutual understanding (opportunities 

for two-way communication)

• Creates enduring relationships

• BUT…



Barriers and drawbacks, too



Some message generalities

• Message

• Simple messages tend to be most persuasive

• Use a one-sided message if the audience agrees or is 
friendly toward the message



Some message generalities

• Message

• Use a two-sided 
message if the 
audience disagrees 
and/or will hear the 
other side of the 
argument

https://twitter.com/WHO
https://twitter.com/WHO


Some message generalities

• Frequency v. reach

• Increase awareness:

emphasize reach

• Move onto agenda: 

emphasize frequency

• Maintain opinion:

emphasize frequency



Emoji lead to more attention, 
but less credibility



Breakout Activity

• Goal setting with social media

• How might you use social media to promote using EBT 

at farmer's markets and/or SNAP Market Match? 



Breakout Activity - Discussion

• What did you come up with?

• Why did you select the social media you did?

• What were some other options that could have 

been useful?

• What were some  barriers you need to consider?

• Are there other options that could work better?



Questions so far?



Some social media tips

Considerations

•Building your audience

• Images



Some social media tips

Consistency

•Consistent hashtags

•Branding



Some social media tips

Connection

•Tag others when 
applicable

•Hashtags for 
content curations

•Engage with 
audience



Reaching the Target Audience

• Reading level, for example



Social Media Plan for July

Facebook Instagram

July 1

July 2

July 3

July 4

July 5

July 6

July 7

July 8

July 9

July 10

July 11

July 12



Social Media Plan for July

Facebook Instagram

July 1 Produce distribution update Information on seasonal 

produce

July 2 Healthy SNAP recipes, 4th of 

July themed

Healthy SNAP recipes, 4th of 

July themed

July 3 Food safety messages Food safety messages

July 4 Fourth of July message with 

image

Fourth of July message with 

image

July 5 Physical activity

encouragement

Physical activity 

encouragement

July 6 Stretching your food dollars Stretching your food dollars

July 7 Outdoor eating suggestions



Thank you!

Jessica Willoughby: jessica.willoughby@wsu.edu

mailto:jessica.willoughby@wsu.edu


What comments and questions 
do you have? 



THANK YOU FOR JOINING OUR FRIDAY FORUM

A recording of today’s call as well as links to the resources mentioned will be 
posted on the WA SNAP-Ed website.

https://wasnap-ed.org/

https://wasnap-ed.org/
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